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Vai §is ir piemérots laiks ainavu

fotografijair

Is This the Right Time for Landscape Photography?

Alise Tifentale

“Sis nav piemérots laiks klusajam dabam,” es nesen dzirdéju
kadu muzeja kuratoru bilstam saruna, kas bija veltita jaunu
makslas darbu iepirk&anai, S77sa piezime man lika aizdo-
maties: ka tiedi més nolemjam, kadi attéli ir pieméroti 8im
laikam? Vai Sis ir piemérots laiks ainavam? Vai vispar pastav
laiks, kas batu piemérots ainavam? Kas galu gala ir ainava?

Ainavu fotografijas vésturei un teorijai veltitas literatlras
klasts ir bagatigs, un nav pamata tos §1 raksta ietvaros
parstastit. Pieméram, viens no svaigakajiem $is literatlras pa-
pildinajumiem ir tematiskais izdevums “Fotografija un ainava”
7urnala Photographies (2019, 12(2)). Taja izklastiti un kop-
savilkti Eiropa aktualakie teorétiskie skatijumi un batiskakie
atslégvardi, kas veltiti ainavas témai kop$ 20. gs. 80. gadiem.
Makslas zinatniece Olga Smita norada, ka, “nacionalajam
populismam daudzviet Eiropa pienemoties spéka un apdrau-
dot Eiropas k& geopolitskas vienibas veselumu,” vinasprat
diskusijai par fotografiju un ainavu piemit potencials uzradt,
“k3 Eiropas kontinentam raksturigas ainavas iespaidojusi ta
vienota vésture un kultara™.! 87 zurnala specializdevumam

ir eirocentriska ievirze (proti, tas lielakoties apliko Vacijas,
Francijas un ltalijas procesus un personalijas, zinamu uzma-
nibu veltot ari Apvienotajai Karalistei un Spanijai), regulari
pieminot ari Savienotas Valstis, tau raksti apskata lielako

dalu jautajumu, kas Sobrid aktuali fotografijas teorijas un vés-
tures lauka; to vida ir ari tadas témas ka "jaunas paradibas -
postindustrialas ainavas vizualizé3ana", “rado8as stratégijas,

ka atklat vésturisku notikumu pédas”, "globalizacijas slépto

seku vizualizédana”, “telpiskais pagrieziens”, "geofotografija”
un “posthumanais stavoklis”.

§i raksta noliks savukart ir novérsties no &iem parbaudita-
jiem un dro$ajiem virzieniem, to vieta likojot péc alternati-
vam pieejam, ka domat par to, vai 8is ir piemérots laiks ainavu
fotografijai. Tadé| es vélos paraudzities uz metaforisko datu
ainavu jeb “ainavas” lomu un nozimi popularaja fotografija.

Pirmkart, mums nepieciedams atzit, ka $aja konteksta
jédziens “ainava” ir relikts no devinpadsmita gadsimta, kad
nesen dzimusais fotografijas medijs mekléja savu terminolo-
giju telotajmakslas pasaulé. STiemesla dé&| més, lai apraksti-
tu dazadu fotografisku attélu tipus laikmetigaja kultara,

joprojam lietojam tadus terminus ka “ainava”, "portrets” un

1 Olga Smith, “Introduction: Landscape in Photography.” Photographies 12(2)
(2019: 137-142), 137.

“This really is not the time for still lifes," | recently heard a muse-
um curator say in an acquisition-related conversation, The brief
remark left me thinking, how do we decide what kind of images
is the right one for our time? Is our time right for landscapes? Is
there any time that is right for landscapes? What is a landscape
actually?

Resources about the history and theory of landscape photog-
raphy are abundant, and there is no paint in reiterating any of
them here, For example, one of the mast recent additions to the
literature is the thematic issue "Photography and Landscape" of
the journal Photographies (2019, 12(2)). It lays out and summariz-
es current European theoratical approaches and most relevant
keywords in discussing landscape in photography since the

Ours can be the right time
for still lifes, landscapes,
and portraits — just let’s not
call them that.

1880s. "As national populism gathers force across European
countries, threatening the coherence of Europe as a gec-po-
litical unity," writes art historian Olga Smith, discussion about
photography and landscape has a potential 16 demaonstrate
"now shared history and cuiture shaped the landscapes of the
European continent” The focus of the journal's special edition
is Eurocentric (i.e. referring mostly to processes and individuals
from Germany, France, and ltaly, touching upon also the UK and
Spain) with constant references to the United States, but the

1 Olga Smith, "Introduction: Landscape in Photography.” Photographies 1212)
2012:137-142), 137
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“klusa daba”, lai ari tie nebit nav parocigi vai dazkart pat
mums izdara laca pakalpojumu, jo sev lidzi nes priek&status
par muzejiskotu télotajmakslu. Saiknes ar pagatnes maksiu
rada nevajadzigu neskaidribu un maldino8us salidzinajumus
situacijas, kad vélamies apspriest un izprast laimetigo kultGru.

Laikmetiga populara
fotografija mitinas gaistosu,
mirkligu attélu ekonomika.

Viens 8&ds maldino$s salidzinajums uznira selfijam veltita-
jas diskusijas, kas norisindjas ap 2013.-2015. gadu.? Tajas
izskané&ja daudzi viedokli, kas misdienu socialo mediju selfijus
pielidzinaja makslas muzejos izstaditajiem gleznotajiem
pasportretiem, ko radijusi ievérojami pagatnes makslinieki.
Pieméram, Dzenija Dzadza laikraksta The Guardian masdienu
Instagram fotografiju salidzinaja ar Rembranta pasportretiem
un apgalvoja, ka “"selfijs novér§ misu uzmanibu, nelaudams
paveikt to, ko paveica Rembrants: paraudzities uz sevi vérigi,
godigi, ta¢u ar lidzjatibu"? Ja izmanto 8adu lidzibu, nav grati
nonakt pie secindjuma, ka misdienu vizuala kultira atgadina
noZ&lojamu mazosanos, salidzinot ar pagatnes diZzenumu.
Tomeér ir neparprotami skaidrs, ka §ada argumentacijas kéde
pilniba ignoré radikali atskirigos kultaras, politiskos un socioe-
konomiskos kontekstus, kuros radusies flamu baroka gleznie-
ciba un misdienu fotografija /nstagram vietné.

Pieméram, misdienu populara fotografija ir dala no vizualas
komunikacijas, kuras raditaji — at8kiriba no gleznotajiem
renesanses un baroka kultiira — nepieder pie auras augsti
apmacitu makslinieku elites. Laikmetiga populara fotografija
mitinas gaistosu, mirkligu attélu ekonomika pretéji gleznam —
augstvértigiem sava laika kultQras artefaktiem. Instagram

2 Sk, pieméram: Stephen Marche, "Sorry, Your Selfie Isn't Art,” Esquire, The
Culture Blog, 2013, gada 24. jilijs, http://www.esquire.com/blogs/culture/
selfies-arent-art ; Roy Peter Clark, "Me, My Selfie and I,” CNV Opinion, 2013.
gada 23. novembris, http://www.cnn.com/2013/11/23/opinion/clark-selfis-
word-of-year/; Jenna Wortham, "My Selfie, Myself,"” The New York Times,
2013. gada 19. oktobris, http://www.nytimes.com/2013/10/20/sunday-re-
view/my-selfie-myselfhtml?smid=pl-share; ki ari Kandice Rawlings. “Selfies
and the History of Self-Portrait Photography,” Oxford University Press
Blog, 2013. gada 21. novembris, http://blog.oup.com/2013/11 /selfies-his-
tory-self-portrait-photography/.

3 Jenny Judge, "Rembrandt’s Lessons for the Selfie Era: Why We Must Learn
to Look Again,” The Guardian, 2014. gada 16. oktobris, https:/fwww.theguar-
dian.com/technology/2014/oct/16/rembrandt-selfie-era-self-portrait.

themes the articles touch upon cover most of what is currently

debated in the field of photography theory and history, including
but not limited to subjects such as "visualizing the newly emer-

gent post-industrial landscapes’, “artistic strategies of uncover-

ing the traces of historic evenis”, “visualizing the insidious effect
of globalization," "
man condition”.

"u

spatial turn', “geo-photography”, and “post-hu-

Meanwhile, the purpose of this article is to depart from these
well-known and safe directions and instead sesk alternative
ways of approaching the guestion | posed in the title. | shall do
that by locking at the metaphorical data landscape, or the role
and meaning of "landscape” in popular photography.

First of all, we need to acknowledge that the term landscape

in this context is a relic from the nineteenth century when the
emerging medium of photography was loaking for terminology
in the world of fine arts. Thus, we still use terms like landscape,
portrait, and still life to describe types of photographic images in
contemporary culture, although these terms are nat helping at
all. | think that at times they are even doing a disservice to us, as
they come imbued with the notions of musealized fine arts. The
connotations with the art of the past creates unnecessary confu-
sion and misleading comparisons when we want to discuss and
understand contempaorary culture,

One example of the misleading effects of one such comparison
appeared in the debates about the selfie around 2013-20152
Many opinions were voiced that were based on comparisons
between a selfie on today’'s social media and painted self-por-
traits created by notable artists of the past and digplayed in art
museumns. For example, Jenny Judge in The Guardian compared
today's Instagram photography with self-portraits by Rembrandt
and argued that "The selfie threatens to distract us from what
Rembrandt did: looking at ourselves closely, honestly, but
compassionately.™ Based on such comparison, it is not difficult
to conclude that woday's visual culture looks like a sad mockery
if corpared 1o the greatness of the past. However, it is obvious
that such line of argumentation completely ignores the radically
different cultural, political, and socioeconomic contexts that
have produced Dutch Barogue painting and today's Instagram
photography.,

For example, today's popular photography is part of visual com-
munication whose producers are not limited to a narrow glite of
highly skilled artists as it was with painting in Renaissance and
Barogue culture. Contemporary popular photography exists with-
in an economy of fleeting, disposable images, unlike paintings
that were highly valued cultural artifacts. instagram photography
is typically produced with a smartphone and meant for guick

2 See forexample: Stephen Marche, "Sorry, Your Selfia lsn't Art) Esguire, The Cut
fure Blog, July 24, 2103, httpu/mwwesquire.com/blogs/culture/selfies-arent-art
Roy Peter Clark, "Me, My Selfie and | CNN Opinion, November 23, 2013, bt
wawwenneem/2013/11/23/opinion/clark-salfie-ward-of-year/; Jenna Wortham,
My Selfie, Myzelf" The New York Times, Qctober 19, 2013, hitp/www nvtimes.
com/2013/10/20/sunday-review/my-selfie-myselfhtmi?smid=pl-share, and
Kandice Rawlings. "Seifies and the History of Sal-Portrait Photography,” Cikiford
Univeraity Press Blog, Novernber 21, 2013, hitp.//blog oup.com/2013/11 /el
fies-history-self-partrait-photography/.

3 lenny ludge, "Rembrandt's Lessons for the Seliie Era: Why We Must Learn to
Look Again,' The Guardian, Octobar 16, 2014, https:/Awwwiheguardiancom/
technology/ 2014 /et 16/rambrandt-selfie-era-self-portrait,




fotografiju lielakoties uznem ar viedtalruni, un ta paredzéta is-
laicigai apskatei ari turpat viedtalrun, isinot laiku pa celam uz
majam vai darbu, at8kiriba no vésturiskajam gleznam, kuras
gleznoja, lai tas tiktu apbrinotas un pastavétu simtiem gadu.*
Pie 81 secinajuma es nonacu 2016. gada, noslédzot selfijiem
veltitu pétniecisko projektu. Saskana ar manu tabriza ieskatu
selfijus butu jégpilnak apspriest ka noteiktu popularas foto-
grafijas kategoriju, kas radita socialajiem medijiem, atturoties
no maldino8a salidzinajuma ar télotajmakslas Zanru, ko sauc
par “portretu” vai “pasportretu”® Savukart Sodien es ierosinu
paliikoties uz to, vai $ads ieskats varétu bat attiecinams ari uz
cita veida mégindjumiem piemérot makslas véstures termi-
nologiju masdienu fotografijai.

Pieméram, apgarotas gleznieciskas konotacijas, kas piemit
vardam “ainava”, var bat maldino8as, ja més vélamies ap-
spriest laikmetigo makslu un vizualo kultlGru, Mums ir noteik-
tas gaidas attieciba uz ainavas reprezentaciju fotografija, jo
Sis no télotajmakslas nakusais vards saistas ar tik daudziem
pazistamiem makslas darbiem. Tatu mums jaatceras, ka ne
tikai ainavas vards, bet ari pats tas Zzanrs ir Eiropas makslas
un zinatnes tradicijas radits, Racionalo piegju ar gleznu
klasificeSanu skaidri identificéjamos Zanros un no tas izrie-
toSo hierarisko zanru iedalfjumu ieviesa Parizes salons, kas
parvaldija makslas pasauli 18. un 19. gadsimta. Jajauta, kads
tam sakars ar laikmetigo fotografiju?

8is franéu sistémas ietekme neapsaubami iespaido ari
Sodienu, Més bez aiztures keramies pie glezniecibas Zzanru
nosaukumiem, lai aprakstitu fotografijas, nemaz neaizdo-
majoties par citam iesp&jam. Tomér man $kiet, ka pastav

kada tendence, kuras ietvaros priekSstats par zanriem sak
paplaSinaties tiktal, ka to nosaukumi vispar parstaj apzi-

mét ko konkrétu. Piemé&ram, ja paraugamies uz laikmetigo
popularo fotografiju, lietotné Instagram varam atrast 132
miljonus attélu ar birku #/andscape (“ainava”) un 33,6 miljonu
attélu ar birku #/andscapephotography (“ainavas fotografi-
j2"). Salidzindjumam: ir tikai 439 000 attélu ar birku #stilllife
("klusa daba") un 109 000 #stilllifephotography (klusas dabas
fotografija). Savukart ar birku #portrait (“portrets”) atrodami
112 miljoni attélu un 36,9 miljoni - ar birku #portraitphotogra-
phy (“portreta fotografija”). Protams, es neapgalvoju, ka sie
skaitli norada uz kadu neapgaZamu patiesibu, tadu es tomér
uzskatu, ka tie izgaismo tendenci saistiba ar vienu noteiktu
popularas fotografijas segmentu.

Saskana ar So manis novéroto tendenci jadoma, ka $is patiesi
irainavai pieméerots laiks, ja nemam vera, ka attélu skaits ar
birku #/andscape Saja gadijuma ir vislielakais. 37 tendence
arfmudina domat, ka muzeja kuratoram, kuru es citgju esejas
sakuma, ir taisniba un Sis nav piemérots laiks klusajam

4 Alise Tifentale, "The Selfie: More and Less than a Self-Portrait,” in Moritz
Neumiller, ed., Routledge Companion to Photography and Visual Culture
(London, New York: Routiedge, 2018: 44-58), 46,

§ Esmu jau padzilinati rakstijusi par teor&tiskajam pieejam, ar kuru palidzibu
apliket selfiju un misdienu popularo fotografiju socidlajos medijos un /n-
stagram ligtotn&. Sk., piem&ram, “Tiklota fotokamera darbiba: kadé| ne katrs
padpartrets ir selfijs, bet katrs selfijs ir fotografija”, red. Santa Migule, Rigas
Fotografijas biennales 2016 izdevums (Riga: Rigas Fotografijas biennale,
2016); 74-83; un "Art of the Masses: From Kodak Brownie to Instagram,”
Networking Knowledge 8, No. 6 (2015); 1-16./
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Instagram lietotnes ekranuzn@mums. Taja redzami mekl&jumu rezultati
visnesenak publicétajiem attéliem ar birku #landscape, uznémusi Alise
Tifentale 2020. gada 15. februdri

Soraanshot of Instagram agp, showing the results of maost recent images postad
with the tay #landscape, captured on February 15, 2020, by Alise Tifentale
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dabam. Tadu, paraugoties, kas slépjas aiz plikiem skaitliem, viewing also an a smartphane while commuting or killing time,
es ievéroju ko vél neparastaku. Veicot mekléjumu ar ieprieks-  unlike historical paintings that were made to be revered and 1o
miné&tajam mirk|birkam /nstagram lietotné, attéli, kas uzradas withstand centuries? | wrote this in 2016 as a conclusion of a
sadalas "augstak novértétie” un “nesen publicétie”, atklaj vél selfie research project. My opinion was that it would be more
kadu tendenci. useful to discuss selfies as a particular category of popular
photography created for social media without the misleading
all LMT = 21:36 7 94 % (@) comparison with fine arts genre called portrait or self-portrait®
Today, | suggest we consider whether the same is true regard-
' ' andrejs_strokins ing other attempts to apply art-historical terminology to today's
photography.

For example, the serene painterly connotations of the word
landscape can be misleading when we want to discuss con-
temporary art and visual culture. We have cerfain expeclations
regarding the representation of landscape in photography be-
cause the fine-arts name is associated with so many well-known
artworks. But we have to remember that not enly the name but
also the genre itself is a preduct of Eurcpean artistic and scien-
fific tradition. The rational classification of paintings into clearly
identifiable genres and the subseguent hierarchical arrange-
ment of these genres was established by the Salon in Paris,
ruling the artworld throughout the eighteenth and nineteenth
centuries. We have to ask, what contemporary phatography has
10 do with that?

There's no doubt that the influence of the French system has
survived until today. We comfortably use the names of painting
genres to describe photographs without even thinking about
different options. However, | think that there's a tendency toward
expanding the understanding of these genres to the point that
their names lose any specificity at all. Looking at contemporary
popular photography, for example, we can find 132 million
images tagged with #landscape and 33,6 million images tagged

O O V m with #tlandscapephotagraphy on instagram. To compare, there's
only 438 000 images tagged with #stilllife and 108 000 with
‘B’ Liked by cihadcaner and 25 others #stilllifephotography. Meanwhile, there are 112 million images

tagged with #portrait and 36,9 million — with #portraitphotogra-
phy. Of course, | am nat claiming that these numbers represent
a universal truth, but nevertheless | assume they indicate a trend

Gh Q Q = within one segment of popular photography.

The trend that | am sesing suggests that yes indeed, it seems

andrejs_strokins #andrejs_strokins #everydayerror
#Kandava #security #Latvia #RUmenes muiza

Instagram lietotnes ekranuznémums, uznemts 2020. gada 31. marta

Sereenshat of insfagram app, captured an March 31, 2020 that ours is the right time for landscape, as the number of imag-
es tagged with #landscape is the highest in our comparison. it
Gan “augstak novértétie”, gan “nesen publicétie” atteli ar also suggests, agreeing with the museum curator | guoted at the
birkam #portrait un #stilllife Skiet aptuveni atbalsojam 3o beginning of this essay, that this ours is not & time for still lifes.
sanru nosacitas definicijas télotajmaksla. Vairuma attélu, kas  Yet, looking past plain numbers, | noticed something more inter-
atziméti ka portreti, redzami viens vai divi cilvéki, Vairuma esting. The images that show up under the sections "top” and
attélu, kas atziméti ka klusas dabas, redzami dazadu prieks- ‘recant” searching the abovementionad hashtags on Instagram

metu izkartojumi uz galda virsmas. Savukart "augstak nover- reveal yet another trend.
tétajos” un “nesen publicétajos” attélos ar birku #/andscape
redzamas Skietami uz labu laimi izvélétas témas. To vidu ir
attéls ar virieti Gap T-krekl3, fotografija ar sievieti peldkos-

4 Aliza Tifertale, “The Salfie: More and Less than a Setf-Portrait] in Moritz Me-

tima, fotografija ar sievieti restorana, vinai prieka &kivis ar umilller. ed., Aoutledge Comaanion to Phatography and Visual Culture (London,
édienu, fotografija ar suni, fotografija ar motociklu, fotografija New York: Routledge, 2018: 44-58), 46,
ar mébeles deta|u tuvplana un neskaitdmas citas. Irarfattéli, ¢ gFogunere e m—

kuros redzamas visdazadaka veida dabas ainavas, ka ari discussing tography on 60Ci

attéli ar apbivatu vidi — no plagam pilsétas panoramam lidz and /nsiagranm In genaral 5e ’ |

. 5 = A . ¥ Why Every Seif-Portrait s Not a Selfie, but Every Sel
arhitektoniskas detalas tuvplanam. Biezi vien rodas iespaids, Mi 3 tography Bl i
ka mirklbirka #/andscape tiek lietota ka vienojo8ais termins 20 83, and "Art of the Masses: From Kodek Brownie to Instag

Metworking Knowledge 8. No. § [2015) 1-16,
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132 000 000
#landscape
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112 000 000 439 000
#portrait #stilllife

Attélu skaits lietotné Instagram, kas publicéti ar mirklbirkdm #landscape, #portrait un #stifllife

The number of images on lnstagram tagged with #an

jebkadam ar dabu saistitam tematam, tatu daudzos gadiju-

mos to lieto ari ka sinonimu “jaukam”, “pievilcigam” vai varbit
pat "makslinieciskam” jebkadai témai veltitam fotoattélam.

Neliekot lieta detalizétaku analizi, Sie noverojumi neko daudz
neatklaj. Tadu tie norada uz $adu faktu: lai ari vésturiska
attélu ievietoSana Zanru kategorijas joprojam pastav, popu-
laras fotografijas universs izplegas un draud izlauzties arpus
novecojuso zanru robezam. Sis varétu bt piemérots laiks
klusajam dabam, ainavam un portretiem — tatu nesauksim
fos ta. Ja cilveka seja, suns un édiens var bt ainava, tad Sis
termins ir zaud@jis savu vésturisko nozimi. Mums nepiecie-
§ams sakt radit jaunus terminus, lai aprakstitu musu veidoto
vizualo kultliru un dazadu fotografisko attélu tipus.

No anglu valodas tulkojusi Liene Linde.

3, #portrait, and #stilllife

Both the “top” and “recent” images for #portrait and #stilllife
appear to somewhat correspeond to the loose definitions of
these genres in fine arts. Most images tagged as portraits
depict one or two people, Most images tagged as still lifes
depict tabletop arrangements of different objects. Meanwhile,
“top” and "recent” images for #landscape depict a seemingly
random mix of subjects. There is an image of a man in a Gap
t-shirt, a photo of a woman in a swimsuit, 8 photo of a woman in
a restaurant with a plate of food in front of her, photos of a dog,
a motorbike, and a close-up detail of a piece of furniture, among
many other things. There appear also images depicting all kinds
of natural landscapes as well as images of built enviranment,
from vast pancramas of cities to closeups of architectural detail.
Oftentimes, it seema that the hashtag #landscape is used as an
umbrella term for any nature-related subject, but in many other
cases it is used as a synonym for “nice," “cute,” or maybe even
‘artsy" photo of whatever subject,

Without more detailed analysis, these observations do not reveal
much. But they point to the fact that, while the historical categori-
zation of images into genres is still alive, the expanding universe
of popular photography is about 1o breax out of the outdated
genres. Ours can be the right time for still lifes, landscapes, and
portraits - just let's not call them that. If a human face, a dog, and
food can be a landscape, then the term itself has lost its histor-
ical meaning. We should start coining new terms to describe

the visual culture and the types of photographic images we're
producing
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